







































































































































































	ï¿½ï¿½�F�o�l�i�e� �1�:� �D�e�r� �d�e�u�t�s�c�h�e� �E�i�n�z�e�l�h�a�n�d�e�l� �2�0�2�4�  �� � �d�r�i�t�t�e� �I�H�K�-�i�b�i�-�H�a�n�d�e�l�s�s�t�u�d�i�e
	Folie 2: Vorwort der Deutschen Industrie- und Handelskammer
	Folie 3: Inhaltsverzeichnis 
	Folie 4: Motivation, Methodik und Informationen zur Stichprobe 
	Folie 5: Motivation
	Folie 6: Teilnehmende Industrie- und Handelskammern
	Folie 7: Rahmendaten zur Befragung (Gesamtstudie)
	ï¿½ï¿½�F�o�l�i�e� �8�:� �U�n�t�e�r�n�e�h�m�e�n�s�g�r�ï¿½�ï¿½�e�n�k�l�a�s�s�e�n� �d�e�r� �t�e�i�l�n�e�h�m�e�n�d�e�n� �U�n�t�e�r�n�e�h�m�e�n� 
	Folie 9: Mitarbeitende und Jahresumsatz der Unternehmen
	Folie 10: Branchen der Unternehmen
	Folie 11: Management Summary der Gesamtstudie
	Folie 12: Management Summary der Gesamtstudie (1/3) 
	Folie 13: Management Summary der Gesamtstudie (2/3)
	Folie 14: Management Summary der Gesamtstudie (3/3)
	ï¿½ï¿½�F�o�l�i�e� �1�5�:� �V�e�r�t�r�i�e�b�s�k�a�n�ï¿½�l�e� �d�e�s� �E�i�n�z�e�l�h�a�n�d�e�l�s
	ï¿½ï¿½�F�o�l�i�e� �1�6�:� �D�i�e� �M�e�h�r�h�e�i�t� �d�e�r� �H�ï¿½�n�d�l�e�r� �v�e�r�k�a�u�f�t� �i�h�r�e� �P�r�o�d�u�k�t�e� �ï¿½�b�e�r� �e�i�n� �s�t�a�t�i�o�n�ï¿½�r�e�s� �G�e�s�c�h�ï¿½�f�t
	ï¿½ï¿½�F�o�l�i�e� �1�7�:� �K�a�n�a�l�n�u�t�z�u�n�g� �b�z�w�.� �H�ï¿½�n�d�l�e�r�t�y�p�e�n� 
	ï¿½ï¿½�F�o�l�i�e� �1�8�:� �ï¿½�b�e�r� �7�0� �P�r�o�z�e�n�t� �d�e�r� �U�n�t�e�r�n�e�h�m�e�n� �e�r�w�a�r�t�e�n� �(�s�t�a�r�k�)� �s�t�e�i�g�e�n�d�e� �U�m�s�ï¿½�t�z�e� �ï¿½�b�e�r� �O�n�l�i�n�e�-�S�h�o�p�s
	ï¿½ï¿½�F�o�l�i�e� �1�9�:� �W�e�n�i�g�e�r� �a�l�s� �d�i�e� �H�ï¿½�l�f�t�e� �d�e�r� �s�t�a�t�i�o�n�ï¿½�r�e�n� �L�a�d�e�n�g�e�s�c�h�ï¿½�f�t�e� �b�e�f�i�n�d�e�t� �s�i�c�h� �i�n� �z�e�n�t�r�a�l�e�n� �L�a�g�e�n
	ï¿½ï¿½�F�o�l�i�e� �2�0�:� �S�c�h�l�e�c�h�t�e� �N�o�t�e�n� �f�ï¿½�r� �d�e�n� �ï¿½�f�f�e�n�t�l�i�c�h�e�n� �N�a�h�v�e�r�k�e�h�r�:� �H�ï¿½�n�d�l�e�r� �s�e�h�e�n� �D�e�f�i�z�i�t�e� �i�n� �d�e�r� �E�r�r�e�i�c�h�b�a�r�k�e�i�t
	Folie 21: Digitalisierung im Einzelhandel
	ï¿½ï¿½�F�o�l�i�e� �2�2�:� �B�r�e�i�t�e�r� �T�e�c�h�n�o�l�o�g�i�e�e�i�n�s�a�t�z� �i�m� �B�a�c�k�-�O�f�f�i�c�e�:� � �V�o�n� �O�f�f�i�c�e�-�L�ï¿½�s�u�n�g�e�n� �b�i�s� �h�i�n� �z�u� �s�p�e�z�i�a�l�i�s�i�e�r�t�e�n� �E�R�P�-�S�y�s�t�e�m�e�n
	ï¿½ï¿½�F�o�l�i�e� �2�3�:� �M�a�r�k�e�t�i�n�g�-� �u�n�d� �K�o�m�m�u�n�i�k�a�t�i�o�n�s�k�a�n�ï¿½�l�e�:� � �G�o�o�g�l�e�-�U�n�t�e�r�n�e�h�m�e�n�s�p�r�o�f�i�l� �u�n�d� �W�e�b�s�i�t�e� �s�i�n�d� �a�m� �b�e�l�i�e�b�t�e�s�t�e�n
	Folie 24: Social Media soll vor allem die Kundeninformationen liefern und Bekanntheit steigern 
	ï¿½ï¿½�F�o�l�i�e� �2�5�:� �S�e�l�b�s�t�e�i�n�s�c�h�ï¿½�t�z�u�n�g� �z�e�i�g�t�:� �D�i�g�i�t�a�l�i�s�i�e�r�u�n�g�s�w�i�s�s�e�n� �d�e�r� �U�n�t�e�r�n�e�h�m�e�n� �m�e�i�s�t� �a�u�f� �m�i�t�t�l�e�r�e�m� �N�i�v�e�a�u
	ï¿½ï¿½�F�o�l�i�e� �2�6�:� �V�i�e�l�e� �U�n�t�e�r�n�e�h�m�e�n� �f�ï¿½�h�l�e�n� �s�i�c�h� �n�u�r� �m�ï¿½�ï¿½�i�g� �a�u�f� �d�i�e� �H�e�r�a�u�s�f�o�r�d�e�r�u�n�g�e�n� �d�e�r� �D�i�g�i�t�a�l�i�s�i�e�r�u�n�g� �v�o�r�b�e�r�e�i�t�e�t
	ï¿½ï¿½�F�o�l�i�e� �2�7�:� �B�e�i� �m�e�h�r� �a�l�s� �d�e�r� �H�ï¿½�l�f�t�e� �l�i�e�g�t� �d�i�e� �D�i�g�i�t�a�l�i�s�i�e�r�u�n�g� �i�n� �d�e�r� �H�a�n�d� �d�e�r� �I�n�h�a�b�e�r�i�n� �o�d�e�r� �d�e�s� �I�n�h�a�b�e�r�s
	ï¿½ï¿½�F�o�l�i�e� �2�8�:� �B�e�i� �n�u�r� �3�3� �P�r�o�z�e�n�t� �d�e�r� �E�i�n�z�e�l�h�ï¿½�n�d�l�e�r� �e�x�i�s�t�i�e�r�t� �e�i�n�e� �D�i�g�i�t�a�l�i�s�i�e�r�u�n�g�s�s�t�r�a�t�e�g�i�e� �i�m� �U�n�t�e�r�n�e�h�m�e�n
	ï¿½ï¿½�F�o�l�i�e� �2�9�:� �B�e�i� �f�a�s�t� �d�e�r� �H�ï¿½�l�f�t�e� �d�e�r� �H�a�n�d�e�l�s�u�n�t�e�r�n�e�h�m�e�n� �f�e�h�l�t� �d�i�e� �Z�e�i�t� �f�ï¿½�r� �D�i�g�i�t�a�l�i�s�i�e�r�u�n�g�s�m�a�ï¿½�n�a�h�m�e�n
	Folie 30: 33 Prozent der Unternehmen nutzen bereits  KI-Anwendungen
	ï¿½ï¿½�F�o�l�i�e� �3�1�:� �V�o�r� �a�l�l�e�m� �i�m� �B�e�r�e�i�c�h�  ˚�E�l�e�k�t�r�o�n�i�s�c�h�e� �R�e�c�h�n�u�n�g�e�n ˝� �s�e�h�e�n� �d�i�e� �U�n�t�e�r�n�e�h�m�e�n� �W�e�i�t�e�r�b�i�l�d�u�n�g�s�b�e�d�a�r�f
	ï¿½ï¿½�F�o�l�i�e� �3�2�:� �I�T�-�S�i�c�h�e�r�h�e�i�t� �u�n�d� �K�r�i�m�i�n�a�l�i�t�ï¿½�t� �i�m� �E�i�n�z�e�l�h�a�n�d�e�l
	Folie 33: Die IT-Sicherheit hat bei den meisten Unternehmen eine (sehr) hohe Bedeutung
	ï¿½ï¿½�F�o�l�i�e� �3�4�:� �F�a�s�t� �d�i�e� �H�ï¿½�l�f�t�e� �d�e�r� �H�ï¿½�n�d�l�e�r� �h�a�t� �b�i�s�h�e�r� �k�e�i�n�e� � �I�T�-�S�i�c�h�e�r�h�e�i�t�s�p�r�o�b�l�e�m�e� �i�m� �U�n�t�e�r�n�e�h�m�e�n� �f�e�s�t�g�e�s�t�e�l�l�t
	ï¿½ï¿½�F�o�l�i�e� �3�5�:� �4�7� �P�r�o�z�e�n�t� �d�e�r� �U�n�t�e�r�n�e�h�m�e�n� �m�i�t� �s�t�a�t�i�o�n�ï¿½�r�e�m� �G�e�s�c�h�ï¿½�f�t� �s�i�n�d� �v�o�n� �L�a�d�e�n�d�i�e�b�s�t�ï¿½�h�l�e�n� �b�e�t�r�o�f�f�e�n
	ï¿½ï¿½�F�o�l�i�e� �3�6�:� �G�e�s�c�h�ï¿½�f�t�s�m�o�d�e�l�l�,� �w�i�r�t�s�c�h�a�f�t�l�i�c�h�e� �S�i�t�u�a�t�i�o�n� �u�n�d� �B�ï¿½�r�o�k�r�a�t�i�e
	ï¿½ï¿½�F�o�l�i�e� �3�7�:� �ï¿½�b�e�r� �7�0� �P�r�o�z�e�n�t� �s�e�h�e�n� �i�n� �d�e�r� �z�u�n�e�h�m�e�n�d�e�n� �R�e�g�u�l�i�e�r�u�n�g� �e�i�n�e�n� �(�s�e�h�r�)� �n�e�g�a�t�i�v�e�n� �E�i�n�f�l�u�s�s� �a�u�f� �d�a�s� �G�e�s�c�h�ï¿½�f�t�s�m�o�d�e�l�l
	ï¿½ï¿½�F�o�l�i�e� �3�8�:� �F�a�s�t� �d�i�e� �H�ï¿½�l�f�t�e� �d�e�r� �E�i�n�z�e�l�h�ï¿½�n�d�l�e�r� �k�l�a�g�t� �ï¿½�b�e�r� �h�o�h�e� �E�n�e�r�g�i�e�k�o�s�t�e�n
	ï¿½ï¿½�F�o�l�i�e� �3�9�:� �ï¿½�b�e�r� �6�0� �P�r�o�z�e�n�t� �a�l�l�e�r� �H�a�n�d�e�l�s�u�n�t�e�r�n�e�h�m�e�n� �f�ï¿½�h�l�e�n� �s�i�c�h� �d�u�r�c�h� �d�i�e� �B�ï¿½�r�o�k�r�a�t�i�e� �(�s�e�h�r�)� �s�t�a�r�k� �g�e�b�r�e�m�s�t
	ï¿½ï¿½�F�o�l�i�e� �4�0�:� �G�o�B�D� �u�n�d� �d�i�e� �D�a�t�e�n�s�c�h�u�t�z�g�r�u�n�d�v�e�r�o�r�d�n�u�n�g� �w�e�r�d�e�n� �a�l�s� �g�r�ï¿½�ï¿½�t�e� �b�ï¿½�r�o�k�r�a�t�i�s�c�h�e� �B�e�l�a�s�t�u�n�g�e�n� �g�e�n�a�n�n�t
	Folie 41: Nachhaltigkeit im Einzelhandel
	ï¿½ï¿½�F�o�l�i�e� �4�2�:� �F�ï¿½�r� �v�i�e�l�e� �H�ï¿½�n�d�l�e�r� �s�p�i�e�l�t� �d�a�s� �T�h�e�m�a� �N�a�c�h�h�a�l�t�i�g�k�e�i�t� �e�i�n�e� �g�r�o�ï¿½�e� �R�o�l�l�e
	Folie 43: 24 Prozent betreiben aktives Nachhaltigkeitsmanagement
	ï¿½ï¿½�F�o�l�i�e� �4�4�:� �Z�w�e�i� �D�r�i�t�t�e�l� �d�e�r� �H�ï¿½�n�d�l�e�r� �r�e�d�u�z�i�e�r�e�n� �b�e�r�e�i�t�s� �h�e�u�t�e� �(�V�e�r�p�a�c�k�u�n�g�s�-�)�M�a�t�e�r�i�a�l
	ï¿½ï¿½�F�o�l�i�e� �4�5�:� �E�i�g�e�n�m�o�t�i�v�a�t�i�o�n� �a�l�s� �g�r�o�ï¿½�e�r� �V�o�r�a�n�t�r�e�i�b�e�r� �d�e�r� �N�a�c�h�h�a�l�t�i�g�k�e�i�t
	ï¿½ï¿½�F�o�l�i�e� �4�6�:� �D�i�e� �U�n�t�e�r�n�e�h�m�e�n� �v�e�r�b�i�n�d�e�n� �n�a�c�h�h�a�l�t�i�g�e� �A�k�t�i�v�i�t�ï¿½�t�e�n� �h�ï¿½�u�f�i�g� �m�i�t� �h�ï¿½�h�e�r�e�n� �P�r�e�i�s�e�n� �u�n�d� �w�e�n�i�g�e�r� �A�k�z�e�p�t�a�n�z� �b�e�i� �d�e�n� �K�u�n�d�e�n
	ï¿½ï¿½�F�o�l�i�e� �4�7�:� �U�n�t�e�r�n�e�h�m�e�n�s�n�a�c�h�f�o�l�g�e� �i�m� �i�n�h�a�b�e�r�g�e�f�ï¿½�h�r�t�e�n� �E�i�n�z�e�l�h�a�n�d�e�l
	ï¿½ï¿½�F�o�l�i�e� �4�8�:� �F�ï¿½�r� �d�i�e� �H�ï¿½�l�f�t�e�ï¿½�d�e�r� �i�n�h�a�b�e�r�g�e�f�ï¿½�h�r�t�e�n� �U�n�t�e�r�n�e�h�m�e�n� �s�t�e�h�t� �d�i�e� �N�a�c�h�f�o�l�g�e� �i�n�n�e�r�h�a�l�b� �d�e�r� �n�ï¿½�c�h�s�t�e�n� �z�e�h�n� �J�a�h�r�e� �a�n
	ï¿½ï¿½�F�o�l�i�e� �4�9�:� �H�ï¿½�u�f�i�g� �t�r�i�t�t� �e�i�n� �F�a�m�i�l�i�e�n�m�i�t�g�l�i�e�d� �d�i�e� �U�n�t�e�r�n�e�h�m�e�n�s�n�a�c�h�f�o�l�g�e� �a�n
	Folie 50: Fazit der Gesamtstudie
	Folie 51: Fazit der Gesamtstudie
	Folie 52: Kontakt und Impressum
	ï¿½ï¿½�F�o�l�i�e� �5�3�:� �K�o�n�t�a�k�t�  �� �i�b�i� �r�e�s�e�a�r�c�h� �a�n� �d�e�r� �U�n�i�v�e�r�s�i�t�ï¿½�t� �R�e�g�e�n�s�b�u�r�g� �G�m�b�H
	ï¿½ï¿½�F�o�l�i�e� �5�4�:� �K�o�n�t�a�k�t�  �� �D�e�u�t�s�c�h�e� �I�n�d�u�s�t�r�i�e�-� �u�n�d� �H�a�n�d�e�l�s�k�a�m�m�e�r
	Folie 55: Impressum
	Folie 56

